ZENLIO
Website brief template
Fill this in before you ask anyone for a quote, then send the same brief to every provider. You'll get quotes you can actually compare, and fewer surprises once the work starts.
Short answers are fine. If you don't know something, write "not sure". That's useful information too.
	Your name
	

	Date
	


SECTION 1
About your business
The basics a web designer needs before anything else.
	Business name and what you do, in one sentence
e.g. Independent plumber, boilers and bathrooms, 12 years trading.
	



	Where you work
Towns and areas you cover, and any you don't.
	



	Who's involved in the website decision
Who gives feedback, and who has the final say.
	




SECTION 2
Why now
What's prompting this, and what a good result looks like.
	What's prompting a new or updated website?
Be specific: no enquiries, looks dated, can't edit it, new service, moving provider.
	



	Your current website address (if any)
Plus what works on it, and what doesn't.
	



	What would success look like in 12 months?
A number if you can: enquiries a month, booked jobs, calls.
	




SECTION 3
Your customers
Who you want more of, so the site speaks to them.
	Who are your best customers?
The jobs and people you'd happily do more of.
	



	Jobs you want more of, and less of
e.g. more full bathrooms, fewer dripping taps.
	



	What do customers ask before they book?
The questions you answer on every call. These become your FAQ.
	



	How do customers find you now?
Word of mouth, Google, Facebook, Checkatrade, signage.
	




SECTION 4
What the site must do
Function before looks.
	The one thing you want visitors to do
Call, fill in a form, book online, request a quote.
	



	Services that need their own page
List every service you want to be found for.
	



	Features you need
Gallery, booking, reviews, quote form, prices, blog.
	



	Systems it needs to work with
Booking app, job management software, email marketing, payments.
	




SECTION 5
Content
The words and pictures. Usually the slowest part of any website.
	Who will write the words?
You, the web designer, or a mix. Make sure it's in the quote.
	



	Photos you have, and photos you need
Real photos of your work beat stock images every time.
	



	Logo, colours and fonts
Attach what you have, or say if you need a logo too.
	



	Reviews, accreditations and awards
Google rating, TrustMark, trade bodies, insurance.
	




SECTION 6
Look and feel
Examples save hours of back and forth.
	Three websites you like, and why
They don't need to be in your trade. Say what you like about each.
	



	One website you don't like, and why
Just as useful.
	



	Your main competitors
Who you're up against locally.
	




SECTION 7
The practical bits
Who owns what. Sort this out before anyone starts building.
	Your domain name, and whose name it's registered in
Check at nominet.uk/lookup for .uk addresses.
	



	Where the current site is hosted, and do you have the login?
If you don't know, say so.
	



	Is your email on your domain? Who provides it?
e.g. Google Workspace, Microsoft 365, your host.
	




SECTION 8
Budget and timing
Giving a range gets you better proposals, not higher prices.
	Budget for the build
A range is fine.
	



	Budget per month after launch
Hosting, updates, content, support.
	



	Deadline, and what's driving it
A busy season, a launch, a contract ending.
	




SECTION 9
After launch
A website is never really finished.
	Who will update the site?
You, your team, or your provider.
	



	Ongoing help you'd like
Updates, blog posts, SEO, Google Business Profile, reports.
	




BEFORE YOU SEND IT
A quick check
Have you given a budget range? Have you named the one thing you want visitors to do? Have you said who owns the domain? Those three answers do more for the quality of a quote than everything else put together.
Questions, or want a second opinion on the quotes you get back? hello@zenlio.io  |  zenlio.io
Zenlio website brief template  |  page 
